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Who: FEMA Region X State and Federal partners; EMBC; 
CREW; SCEC; PNSN 

What: Social media campaign commemorating the 316th 
anniversary of the 9.0M earthquake and tsunami on the CSZ 

When: January 25 – 29, 2016 

“Where:” Twitter and Facebook 

Why: Increase awareness of earthquake risk in the PNW and 
encourage preparedness under the umbrella of the CSZ 
earthquake anniversary. 

Opportunities: “The Really Big One,” The New Yorker; 
Cascadia Rising Exercise 

#CascadiaEQ 2016 
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Letter of invitation to campaign kick-off - Post using 
#CascadiaEQ on Monday at 12:00pm PST 

Media advisory 

Shareables - History, individual preparedness, science, tsunami, 
business preparedness 

TweetChat on official anniversary (January 26) 

Content developed via Basecamp 

 

 

  

Campaign Structure 
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Conducted via @ShakeOut (1 hr) 

Pre-scripted questions for key messages 

Questions from the public 

Conference call for behind-the-scenes coordination 

 

 

  

TweetChat 
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TweetChat 
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TweetChat 
Name @username 
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@username 

Name @username 

Name @username 
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@username 
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@FEMARegion10: 89 new followers; 20,094 total impressions 
(e.g. timeline views, RT, likes, clicks, etc.) 

@PNSN1: 33 new followers; 43,269 total impressions 

@PreparedBC: 40 new followers; 11,336 total impressions 

 

 

 

  

Analytics – TweetChat 
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Biggest spikes for #CascadiaEQ were correlated with campaign 
kick-off and TweetChat 

 

 

 

  

Analytics 
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Analytics 
Spontaneous and influential participants in the campaign: 

 

  
Washington Governor Jay Inslee (23.6k followers – one 
Twitter post) 

The Oregonian (135k followers – one Twitter post) 

Portland Mayor Charlie Hales (21.9k followers – four 
Twitter posts) 

Fox 12 Oregon KPTV (105k followers – two Twitter 
posts) 

Puget Sound Energy (27.2k followers – five Twitter 
posts/joined TweetChat) 
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Begin planning earlier 

Overwhelming amount of interest and support 

True partnership - each organization contributed 

Cast wider net for partner invitations 

Only two coordination calls! Basecamp worked well and 
communication continues post-campaign 

Extend TweetChat to answer questions from the public 

 

 

Preliminary Lessons Learned 
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Questions 
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Gala Gulacsik 
Gala.Gulacsik@fema.dhs.gov  
(425) 487-4573 

Savannah Brehmer 
Savannah.Brehmer@fema.dhs.gov 
(425) 487-2235 

Point of Contact 
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